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Hungry for Good PR?
Your Recipe for a Successful 
PR and Media Program 

Tasha Beauchamp, MSc: Elder Pages Online, LLC

Greg Jena: Family Hospice & Palliative Care

Amy Tribbett: Center for Hospice Care

Beverly Crowl: Delaware Hospice 

When is PR like a fine Italian meal?

• Fresh local ingredients

• Sustainably farmed

• Favorite recipes

• Simmered slowly on the 
back burner

• High social interchange

Pittsburgh, PA

www.FamilyHospice.com

• Established 1980
• Independent, community-based, nonprofit
• Serves nine counties in Western PA

• Leading provider  (40 hospices)
• Five office locations, incl. two inpatient centers
• ADC: 460  /  Annual: 3,600 

Greg Jena
Manager, Marketing & PR

gjena@FamilyHospice.com

Building from the Ground Up

Start Internally:

• Identify areas of expertise

• Identify your organization’s experts

Building from the Ground Up

Start Internally:

• Provide coaching 
and likely questions

• Prepare & distribute 
“Guide” to experts 
for media

Know Your Media:

• Identify outlets, contacts, beat reporters

• Think of non-traditional outlets

• “Bigger” not always “better”

• Establish and grow relationships

• Track media coverage of other 
hospices and health care

Building from the Ground Up
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Establish Your Hospice as Expert:

• Pitch story ideas
• Original and news-based

• Become the go-to source

Building from the Ground Up

Establish Your Hospice as Expert:

• Be aggressive! – it’s 
OK to shoot and miss

• Be detailed and prepared

• Show exceptional 
customer service

Building from the Ground Up

Connecting with Media:

• You / your department are 
first line of contact

• Radio: constant public service needs
• Presence at your events?

Building from the Ground Up

Connecting with Media:

• Bring the reporters needs to you:

• ProfNet   (subscription)

• HARO (free)

Building from the Ground Up

Building from the Ground Up

Greg Jena
Manager, Marketing 
& Public Relations

gjena@FamilyHospice.com

• Independent, not for profit, established 
in 1978

• Eight counties in northern Indiana
• ADC of 335
• 28 hospices in our territory
• If you’re not Notre Dame, it’s a tough 

media market 

FHPC / AT

1-800-HOSPICE
CenterForHospice.org

Amy Tribbett
Director of Marketing & Access

amy@centerforhospice.org
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PR is More than a Press Release

The art of building a relationship:

• Show your face
• Set up monthly meetings
• Offer suggestions…not the final 

product
• Be patient
• Create a balance

FHPC / AT

PR is More than a Press Release

What a Reporter Wants:

• Understand each outlet’s guidelines

• Reach the right reporter

• Be proactive

• Don’t ask to see the final product

FHPC / AT

PR is More than a Press Release

Why PR?:

• It’s FREE

• Mass audience reach

• Builds brand awareness

• Increases credibility

FHPC / AT

PR is More than a Press Release

When a Reporter 
Gets it Right:

• South Bend 
Tribune Case 
Study

• 3-months from 
pitch to front 
page

FHPC / AT

PR is More than a Press Release

When a Reporter Gets 
it Right:

• WNDU (NBC 
affiliate)

• Began with in-person 
visit to station

• Ended with four 
stories

• We Honor Veterans
• Pet Visitation
• National Healthcare 

Decisions Day
• Volunteer 

Recognition Award 
Recipient

FHPC / AT

PR is More than a Press Release

When a 
Reporter Gets 
it Wrong:

•WNDU – a 
“photo 
journalist’s” 
story

FHPC / AT
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PR is More than a Press Release

• It’s NOT free!

• Leading cloud-based marketing 
and PR software

• Offers an all-in-one suite of 
applications 

FHPC / AT

Amy Tribbett
Director of Marketing & Access

amy@centerforhospice.org

• Established 1982

• Statewide (Three Counties + Pennsylvania)

• Only Not‐for‐Profit out of Five Hospices

• Four Offices + Delaware Hospice Center

• Diverse Counties:  Corporate ‐> Rural

Beverly Crowl
Public Relations Specialist

bcrowl@delawarehospice.org

News Media Can Use

Delaware’s Media Landscape

•One Statewide Newspaper (cir. 80,000)

•Two Regional Newspapers (cir. 12,000‐30,000)

•>10 Local Newspapers (cir. <10,000)

•One PBS TV Station

•Local Radio Stations

News Media Can Use

What’s News?

• Patient and Family Stories

• Veterans 

• Educational Topics 

• National Recognition Days

• Staff and Board Announcements

• Fundraising Events & Donor Recognition

• Family Support Activities & Special Programs

• The Unexpected…

News Media Can Use
Patient Stories

News Media Can Use

Caring for Veterans
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News Media Can Use

National Recognition Days
National Nurses Week

News Media Can Use

Staff 
Announcements

Fundraising
Events

News Media Can Use News Media Can Use

The Value of a Good Press Release

Good press releases have the facts, a coherent 
presentation, and zero hyperbole.

‐Randy McClain, The Republic

News Media Can Use

10 Tips to Writing a Good Press Release

1.Good Headline.

2.Order. Get to the point in 1st paragraph.

3.Don’t overwrite‐‐focus on facts and quantify.

4.Inform. Don’t promote.

5.Provide links, photos, video.

News Media Can Use

10 Tips to Writing a Good Press Release

6.   Include quotes.  

7.   Length:  1 page preferred; 2 pages max.

8.   Make it relevant.  Think like a reporter.

9.   Include contact information and boilerplate.

10.  Share through email, web, and social media.
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News Media Can Use
Sample Press Release

News Media Can Use
Sample Press Release

News Media Can Use
Distributing a Press Release

News Media Can Use
Social Media The Delaware Hospice Hero Award

Questions?

• Greg Jena
Family Hospice & 
Palliative Care
gjena@FamilyHospice.com

• Amy Tribbett
Center for Hospice Care
amy@centerforhospice.org

• Beverly Crowl
Delaware Hospice
bcrowl@delawarehospice.org

• Tasha Beauchamp, MSc
Elder Pages Online, LLC
tasha@elderpagesonline.com


