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Today’s Topics

 The development of women’s 
philanthropy: a brief history

 Powerful statistics
 Giving the women’s way
 Two women’s giving initiatives case 

studies
 Mature program
 Start-up venture
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“Philanthropy, 
truly a jewel of 

American 
tradition.”

A Model of 
Christian Charity

1630

“This sensitivity and sympathy of each other’s conditions will 
necessarily infuse into each part a native desire and 

endeavor, to strengthen, defend, preserve and comfort the 
other.”

 Volunteerism 

 Philanthropy 

 Social change 

The Evolution of Female 
Philanthropy
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You’ve come 
a long way, 

baby!

Donor-Base Segmentation:  
Fundraising’s Best Practice 

 Reunion class giving  
 Parents’ fund
 Emerging leaders 
 Senior class giving
 LYBNTS
 SYBNTS
 Future donors

Must be Present to Win
Women 

worldwide  
make                          

$20 trillion       
in consumer 
purchasing 
decisions            
annually.

Women control almost 60% of the U.S. 
wealth. Two of every five businesses are    

women-owned.
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54% = Women

$41 trillion 
transferred 

through 
estates.

Women live five years 
longer.

Women 
inherit 70% of 

all estates.
Finding #1. Female‐headed households are more likely or as likely to give as

male‐headed households in every charitable subsector

Percent of Wealth by Age Group of Top 
Female Wealth Holders

Women Give 2012

31%

21%

47.2%

Women 70 +

Women under 50

Women 50 to 70

IRS: Statistics of Income Data
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Women donate 
twice as much.

And make three 
times the number 
of donations.

Compared to men:

Lowest U.S. Income 
Bracket :

Women gave      
92% more      
than men.

 Spend more time on due diligence

 Desire a deeper level of communication

 Place greater importance on efficiency and 
effectiveness

 Want to know about impact

 View volunteering as the most  important 
motivation

 Are more likely to stop giving

Women:

Baby Boomer and 
Older Women Give 

89% more than Male 
counterparts

Women Give 2012

 Change

 Create

 Commit

 Connect

 Collaborate

 Celebrate

Primary Motivation
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Involvement leads to 
ownership.

Ownership leads to giving.

Twenties

 Loyal

donors

Thirties
&

Forties
More financially 

stable

Fifties
 Empowerment

 Responsibility

 Accountability

Sixties
 Social change

 Selfless act

 Honor or remember

Seventies
Engagement

Not the “white 
gloves and pearls” 
set
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Eighties
Less inclined to see the money 
as “theirs”

Give to husband’s causes

Collaborative and frugal

 The potential is HUGE
 Segmentation is a way to SUPERSIZE

your program
 Women do give differently than men
 Not all women’s giving motives are the 

same

What do we know?

v

Fulfilling Your 
Mission Case Studies

 Mature program

Iowa State University’s
Women and Philanthropy

 Start-up venture
Cedar Valley United Way’s
Women’s Philanthropy Connection

Effect on Philanthropy
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10-year Results of Women’s 
Philanthropy

 Total number of women donors has 
increased 34%

 Total amount of dollars committed has 
increased 198%

 The average gift has increased 147%
 Women have committed more than $136 

million
 The number of $100,000+ estate 

commitments has increased 50%

10-year Results of Women’s 
Philanthropy

RESULTS
 262 members
 13% or $403,000 contributed to last year’s 

campaign
 Ranked 60 out of 138 programs nationally: 

MEMBERS
 Ranked 55 out of 138 programs nationally: 

CONTRIBUTIONS 

“Remember, 
Ginger Rogers did 
everything Fred 
Astaire did, but 
she 
did it backwards 
and 
in high heels.”
—Faith Whittlesey
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